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Cycling customers spend 2 billion € / year
in street level shops in Copenhagen -
more than customers in car
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Revenue in shops and supermarkets by mode of transport Billion DKK’
(Dicicbillion per year) malls excluded



When looking at shops in street level,
cycling customers generate more than

other transport users

= \Walking

m Bicycle

m Car

== Public Transport

— 55%

Revenue by mode
Share of total revenue per year, of transport (%)

malls excluded



Cycling is the most frequent means of
transport for shopping
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58%

Share of shopping trips, Shopping trips by
malls excluded mode of transport (%)



Cyclists shop for less per visit

- especially at malls
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Walking
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Average spending per visit, (DKK)



Cyclists shop for less per trip
- half as much as car drivers
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Average spending per shopping trip, (DKK)



Shopping in malls make the balance negative

2.05 billion €
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Cycling 18,1 = 2.41 billion
€

- Supermarkets
- Other shops

]
Malls

Walking 12,4

Public transport

Car 221 (= 2 95 hillion

\ } €

_Y . Total spending per year, (Billion DKK),
2.04 billion malls included

€




Car drivers generate less revenue than
cycling + walking combined

® Walking

M Public transport

Share of total revenue per year, Revenue by mo:le
malls included of transport (%)
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1 out of 4 non-cycling customers mentions

bicycle parking as reason

== To a great extent
" To some extent
Not at all
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74%

Customers indicating bicycle
parking as a reason not to
shop by bicycle (%)



General satisfaction with bike parking by
shops is low

"~ [2s T by shops
B systations

29% In the city in general
71% By work
79% By home

Cycling Copenhageners’ satisfaction with bicycle parking (%)



Transforming car parking spaces
into bicycle parking potentially generates
4,5 times more revenue

670 DKK  1carparking space

Revenue generated from the area equivalent of one car parking
space, divided by the average turnover per shopping trip for
motorists and cyclists (DKK)




Lots of data - but how can we use it?







Lots of data - but how can we use it?

Insist on cycling’s importance to local revenue
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