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Tilføj præsentationens 
titel i "Indsæt/ Sidehoved 
og Sidefod"

2

Internet Survey

•  March 2012 

• 3,000 respondents

•  All had been shopping in CPH 
Region the week before



Key finding 1:
Cycling customers spend less per visit but
are still a crucial factor to local business



Key finding 2:
Shopping malls are car magnets



Cycling customers spend 2 billion € / year 
in street level shops in Copenhagen - 
more than customers in car 

Total revenue per year,
Billion DKK,
malls excluded



When looking at shops in street level, 
cycling customers generate more than 
other transport users

55%

Share of total revenue per year,
malls excluded



Cycling is the most frequent means of 
transport for shopping

58%

Share of shopping trips,
malls excluded



Cyclists shop for less per visit
- especially at malls
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Cyclists shop for less per trip
- half as much as car drivers
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Average spending per shopping trip, (DKK)



Shopping in malls make the balance negative

Cycling

Walking

Public transport

Car

Supermarkets

Other shops

Malls

Total spending per year, (Billion DKK),
malls included

= 2.41 billion 
€

= 2.95 billion 
€

2.05 billion €

2.04 billion 
€



Car drivers generate less revenue than 
cycling + walking combined

Share of total revenue per year, 
malls included
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Key finding 3:
(Bad) bicycle parking is a barrier for 
shopping by bicycle



1 out of 4 non-cycling customers mentions 
bicycle parking as reason

26%



General satisfaction with bike parking by 
shops is low



Transforming car parking spaces 
into bicycle parking potentially generates 
4,5 times more revenue



Lots of data - but how can we use it?



Lots of data - but how can we use it?

Challenge the image of cyclists as poorer than car 
drivers



Lots of data - but how can we use it?

Insist on cycling’s importance to local revenue



Lots of data - but how can we use it?

Optimize parking opportunities at shops



Lots of data - but how can we use it?

Collaborate with private entreprises to enhance 
shopping by bike



Lots of data - but how can we use it?

Your ideas? Let’s discuss!
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